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PF & QF's Strategic Priorities

STRATEGIC PRIORITY #1

Increase and improve wildlife habitat
on public and private land

How
* Permanently protect priority upland habitat
* Restore and enhance upland habitat on both public and private lands
* Provide technical assistance on public and private lands

Goals
iﬁ,SOO new, permanently protected acres . _“

* 1.69 million acres restored and enhanced
* 7.58 million acres improved through PF & QF’s technical

assistance programs

STRATEGIC PRIORITY #2

Advance conservation policies
and program funding

How
Secure federal funding and policy tools to achieve strategic
conservation and access goals
Secure state funding and policy tools to achieve strategic
conservation and access goals
Increase the number and influence of organization advocates

Coals
Have PF & QF priorities included in the next 5-year
Federal Farm Bill
$3.6 billion in Federal appropriations for key programs
$50 million in Federal appropriations for VPA-HIP access programs
6 new conservation funding programs at the state government level
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STRATEGIC PRIORITY #3 STRATEGIC PRIORITY #4

Expand public access to
upland wildlife habitat

Expand, educate and engage the
upland conservation community

How
¢ Acquire land in fee-title for permanent public access
¢ Increase public access to privately owned upland wildlife habitat

How
Expand and diversify the upland conservation community
Educate the conservation community on the benefits upland

* Maximize access to existing public lands, compatible with wildlife landscapes provide to wildlife
habitat objectives * Grow engagement of the upland conservation community
Goals Goals
* 1.48 million new acres of hunting and recreational access to * 550,000 total supporters in the PF & QF upland conservation
privately owned land community
* Open access points to 105,000 acres of “landlocked” public land * Work with 155,400 landowner contacts to explore conservation

programs on their acres
* 189,000 participants in education & outreach events
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HABITAT CONSERVATION PATHTO THE UPLANDS

Cultivating generations of
In addition to benefiting wildlife, Pheasants Forever and Quail Forever informed and engaged hunter

habitat conservation projects provide water, soil and air quality benefits. conservationists through a
combination of authentic

. ) ) experiences, skill-based training

: : : d [
316+ | 589+ = 25+ @ $15 partnershis ngogig

: : : traditional, d
MILLION : THOUSAND : THOUSAND : BILLION dverse audiences of al ages.

Inspiring them to find their
Historical Acres Improved : Historical Habitat Projects : Habitat Projects in 2025 : Program Expenditures individual “Path to the Uplands.”

1,500 annual events with
PUBI-IC I-AND CREATOR over 150,000 participants:

* LearntoHuntand

Learn to Shoot events
+  Hands-On Habitat

Education Projects
WA N ST aaai N LR _ L=l AL FIFsY . . saeddlld | *  Hunter Mentor Training

et /U N S g AL R G DR e LR 7 e * Women on the Wing Initiative

Pheasants Forever and Quail Forever chapters put a priority on acquiring lands for public use. « Journey to Conservation Careers
Land acquisition projects are completed in conjunction with local, state, and federal agencies. «  Milkweed in the Classroom

1,908 Land Acquisitions = 243,342 acres since 1982

OUR MISSION:

Pheasants Forever and Quail Forever's mission is to conserve pheasants, quail, Our habitat mission leads to more wild birds during hunting season, creates public lands
and other wildlife through habitat improvements, public access, education, for all Americans, generates critical habitat for pollinators and monarch butterflies,

and conservation advocacy. improves water quality and protects soil.




MEMBERSHIP & AUDIENCE

Pheasants Forever and Quail Forever make up the nation’s largest nonprofit organization dedicated to upland habitat conservation. This community of more than 550,000+
members, supporters and partners is dedicated to the protection of our uplands!

Pheasants Forever and
Quail Forever Members!

Total audience through all PF & QF
marketing and media channels!
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PHEASANTS
FOREVER

» Audience Size:
145,000+ dues paying members

» Median Age:
61

» Average Household Income:
$113K

» Key Attributes
+ Own Dogs
+ Midwest Strong
+ Own land & do habitat
projects on their property
+ Travel to bird hunt
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QUAIL
FOREVER

» Audience Size:
28,000+ dues paying members

» Median Age:
60

» Average Household Income:
$119K

» Key Attributes
+ Own Dogs
+ Great Plains,
Southeast & Southwest
+ Own land
* Love quail and avid hunters

PF & QF Digital Followers

549,922+ followers

39

$96,000

+ Own Dogs
+ Midwest strong with
western quail surge
+ Public Lands Proud
» Gear Junkies

AVERAGE 90 CENTS OF EVERY DOLLAR GOES DIRECT TO MISSION DELIVERY

Top Program
Expenditures:

,154600/0 :

abitat Restoration

S8 &Enhancement

7%

.~ Public Awareness,

~Education &Outreach ..




SPRING ISSUE - 2027 (Mails early March) THE TOGETHER ISSUE

PHEASANTS
FOREVER

FOCUS: From conservation partnerships national to regional to local, to sponsorship support, to chapter
projects, to the way that all parts of the PF Family coalesce as one force for the uplands, more gets done when
we work together.

EDITORIAL HIGHLIGHTS

« How a Public Area Comes to Be: 5 Partnership Tales  « People of PF: 13 All-Star Volunteers with

+ Onthe PATH to Access: PF's Public Access to Habitat PF in their Blood
Program + Special Section: More Than Pheasants

+ Shooting for Conservation: Celebrating Federal A celebration of all the other wildlife that also
Premium’s Commitment to PF benefits from the habitat of our namesake bird

+ States of the Pheasant: How PF Partners with State + Field Finds (Gear Highlight)
Game Agencies

THE BIRD DOG ISSUE

PHEASANTS
FOREVER

B opaeed L ion

FOCUS: In an annual tradition beloved by our membership, we immerse into the world of bird dogs — what they
mean to us and our lives, how we train them and love them, and how they commit us to the habitat mission and
public access.

EDITORIAL HIGHLIGHTS
+ Nose to Toes: How Your Bird Dog Works +  Clubs Get It Done: Finding Community and Support
+ Coming to Be: How the Popular Pheasant Dog with Bird Dog Clubs
Breeds Developed + Special Section: A Letter to My Bird Dog
+ Dogs Just Hunt: Profiling Goofy Bird Dogs from “Non- Three essays
Hunting” Breeds + Field Finds (Gear Highlight)

+ Bonehead Moments: The Crazy, Dumb, Funny, Good,
Bad and Odd Things Our Bird Dogs Do
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PHEASANTS
FOREVER

FALL ISSUE - 2027 (Mails early October)

THE PHEASANT HUNTING ISSUE

FOCUS: Fall is not fall without PF's annual Pheasant Hunting Issue by the bed, in the truck or at pheasant camp.
Where else can you get a publication singularly focused on, and devoted to, all aspects and angles of hunting the

bird we love?

EDITORIAL HIGHLIGHTS

* Honoring the Bird and the Hunt: Non-Taxidermy
Trophies and Memories

* Pheasants on the Fringes: Hunting Beyond the
Classic Destinations

+ My Favorite Day: Top hunters Share Their Best Times

to Hunt Roosters

WINTER ISSUE - 2027/28 (Mails early December)

PHEASANTS
FOREVER

What Ever Happened to Small Game Hunting
Carpisms: The editor celebrates his singular
pheasant hunting language

Special Section: Pheasant Made Easy

Fast, simple and streamlined recipes

Field Finds (Gear Highlight)

THE ACCESS ISSUE

FOCUS: For many members, public access (via permanently protected lands and walk-in acres) is a prime reason
they belong to Pheasants Forever. A showcase of accomplishments via the people, programs, partnerships and

property profiles that make it happen.

EDITORIAL HIGHLIGHTS

+  BAWA Means Forever: How Build A Wildlife Area™
has changed the upland hunting landscape

+ Build It and Come: 25 Quick Hitters on properties PF

made public
+  Access West: What PF & QF do for hunter access
west of the 100th meridian

My Place: Short essays on what public access means
to blue-collar pheasant hunters

Snow Birds Either Way: Hunt Winter Pheasants ... or
Head South by Southwest for Quail

Grassland Loss: History and Solutions with PF's Role
Field Finds (Gear Highlight)
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SUPER ISSUE - 2027 (Mails early August) THE ADVENTURE ISSUE

Our special Upland Bird Hunting SUPER Issue is delivered to the full memberships of both Pheasants Forever AND Quail Forever, making it the single
largest bird hunting publication focused on America’s uplands!

FOCUS: Life is short. Our bird dogs' lives are even shorter. It's time to go. Here are stories to inspire adventure and
PHEASANTS memories, whether it happens down the road or across the country. Time's a-wastin’.
FOREVER
: \ % EDITORIAL HIGHLIGHTS
| '-.._. 1 . L |
- ) . i « A Super Issue Tradition: Essays from Top + Trifectas: Places to Bag 3 Species on One
b 't 3 Upland Authors Hunting Trip
" «  Fill the Bucket: 10 Bucket List Upland Bird Hunts, + Streamlining: Tips & Tricks for Smooth Trips
Planned and Profiled + Trading Places: Pheasants for Quail Hunters, Quail
+ Birds on a Budget: How to Hunt Birds and Not for Pheasant Hunters

Break the Bank

QUAIL
FUREVERS

SOLES OF THE HUNT
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JOURNAL RATES & AD SPECS

&

1/3 Page I~ b;

(H)

1/3 PHEASANTS QUAIL
FulPage u3vage || Poge 433 x4 515" FOREVER ~ FOREVER
8.375" x 10.875" trim size W
(please add .125" bleed) 433" o File Submission
o 1’;5“ X 1/2 Page + Email: Iramthun@pheasantsforever.org (25 MB max) or send

*Safe area: 7.375" x 9.875" : 9.175" (H) files via a file transfer system.

6.625"x 4.615" *Send files as press quality pdfs (300 dpi CMYK color mode)

with bleed marks.

145,000+ adult dues-paying members
PFRATES (NET) QF RATES (NET) TERMS of Pheasants Forever receive each issue
1X 3X 5X 1X 4X . .
Invoices net 30 days on approved credit. All others With “pass along” readership of 2.5; each issue
Cover2 &3 $6650 $6300 Cover 2 & 3 $3015 $2710 . . . eremfl P
———— —_— cash with copy, 2% discount for cash. Cancellations generates 350,000 unique impressions!
Cover 4 $7030 $6760 Cover 4 $3390 $3080 .
—_—— e T R —— cannot be accepted after closing date. All copy
Full Page $5900 $5580 Full Page $2400 $2195 . .
25 si080 $i650 84340 25 1970 $1800 and photos are subject to approval. Pheasants 28,000+ adult dues-paying members
—_— —_— Forever, Inc. reserves the right to refuse material not of Quail Forever receive each issue
172 $4270 $3660 172 $1570 $1415 . . . , .
- — consistent with publisher's quality standards. With “pass along” readership of 2.5; each issue

1/3 $3190 $3010 1/3 $1200 $1100 e .
_— _— generates 70,000 unique impressions!

Ad Space Close Materials Due* Mail Date Ad Space Close Materials Due* Mail Date

8112027 e
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SUMMER ISSUE - 2027 (Mails late June)

SPRING ISSUE - 2027 (Mails early April)

QUAIL
FOREVER

THE PUBLIC LAND ISSUE

FOCUS: There are few things more American than public land. Public lands remain one of this nation’s boldest
promises - that wild places belong to everyone, regardless of wealth, status, or title. They are the physical
embodiment of the North American Model of Conservation, where access, habitat, and opportunity endure because
these lands are held in trust for all people. For upland hunters, they are where traditions are forged, coveys rise, and
future generations discover wild birds on common ground. This issue celebrates America’s public-land legacy and

the hunters and conservationists fighting to protect it.

EDITORIAL HIGHLIGHTS

*  The Pitman Robertson Act: America’s Greatest Invest-

ment in Conservation

* In Leopold's Footsteps - Hunting Bobwhites Through
the Country that Inspired Conservation’'s Greatest
Philosophy

Boot Leather & Bird Dogs: The Art of Hunting

Public Land Quail

On Common Ground: QF Chapters Are the Tip of the
Spear for Public Land Habitat

The Wingshooter's Locker (Gear Highlight)

THE PRIVATE LAND ISSUE

FOCUS: The future of quail conservation is deeply tied to private working lands. From cattle ranches and row-
crop farms to family properties managed for wildlife, this issue explores stewardship, habitat restoration, and the

landowners who are making a future for quail.

EDITORIAL HIGHLIGHTS

+  Permission Season: The Art of Gaining Private Land
Hunting Permission

+  The Bird Dog Economy: How Bird Dogs and Wild Birds

are Crucial for Rural Economies

+ Angle: Dogs, trainers, and guided hunts ensure habitat

gets prioritized because “no birds means no dogs.”
+  The Bobwhite Blueprint: Building Better Habitat on
Private Ground

Access Through Trust: How Partnerships Open Private
Acres to Hunters

Special Section: Legacy Landscapes: Multigenerational
Landowners Investing in Quail & Habitat

The Wingshooter's Locker (Gear Highlight)
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FALL ISSUE - 2027 (Mails early September) THE QUAIL CAMP ANTHOLOGY VOL. 1

FOCUS: Upland hunting is made of stories. Some are told over a campfire. Others are shared on the tailgate. Some
stories are never spoken at all - just moments we carry with us, woven into the fabric of why we hunt. The “Quail
Camp Anthology” is a celebration of those stories. This is not a “how-to” or “where-to” issue, but a why issue - an
exploration of the traditions, landscapes, and moments that make upland hunting more than just a pastime. With
essays, short stories, poetry, art, and photos from some of the best voices in the uplands, this issue is meant to be
read in the quiet moments after the hunt.

EDITORIAL HIGHLIGHTS
«  Campfire Chronicles: Legendary Stories and Close Calls «  Plus essays and stories from today’s top upland writers
«  This Old Gun: A Member Favorite Returns including David Zoby, Russell Worth Parker, Reid
« In Praise of Broken Places: Why Imperfect Places Still Bryant, Tom Reed, andmore.
Hold Beauty - and Birds +  The Wingshooter's Locker (Gear Highlight)

FOCUS: This issue explores the field-to-table journey of quail and other upland birds through hunting, cooking,
habitat, foraging, and tradition. From quick camp dinners to refined upland game bird recipes, The Wild Food Issue
celebrates how healthy landscapes nourish both birds and people.

EDITORIAL HIGHLIGHTS

*  Quail Camp Cuisine: Quick, Simple, and Delicious Wild « Wild Plates, Fine Palates: These Chefs are Taking
Game Meals Perfect for Bird Camp Upland Game Birds to the Next Level

« Habitat You Can Taste: Foraging in the Uplands for « Special Section: The Hunter's Table - Expanded Edition
Wild Food +  The Wingshooter's Locker (Gear Highlight)

+ Beyond the Breast: Honoring the Whole Bird with
Creative Wild Game Cooking
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DIGITAL OPPORTUNITIES

Banner ads:

*  PheasantsForever.org and QuailForever.org have traditionally average over 30 million impressions annually

* ROS CPMs start at $15, Quarterly plans available. Featured webpage sponsorship opportunities are individually
determined.

+ Image sizes: 300x250, 160x600, 500x150 (limited availability)

+ Accepted Formats: JPG, PNG, GIF (no animated GIFs or flash files) at 120KB or less

+ URL Links: All ads will be linked to a live and appropriate message-related URL. Ads with broken or inactive URLs
will be removed

Exclusive e-mail blast:

* Reach an exclusive audience of over 100,000 PF & QF e-mail subscribers. This is the perfect opportunity for a
content driven e-mail blast encouraging our audience to engage with your business

+ Deployments are limited to maximize effectiveness and minimize list fatigue

*  $6,000 per deployment

Sponsor a National Social Campaign and reach our vast audience
+  Over 39.5 Million impressions annually
* 1.4 Million engagements

+  Over 6.2 Million video views
+ Consistent YOY audience growth averaging 36K annually

o ® O @
PF m 104,589 48,000
QF 44,490
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VIDEO CAPABILITIES

+ Custom video collaboration tailored to your business goals

+ Authentic storytelling that connects with America’s largest audience of upland hunters and conservationists
«  Multi-channel promotion for longform video content: Journal story, dedicated web landing pages, email & social campaigns

Our professional video production team creates royalty free materials for partners to utilize.

Upcoming video opportunities include:

wingshooting and western water.

Unbroken Uplands (South Dakota)

Opening Day 2026 (South Dakota)

top pheasant hunting destination.

September Sage (Bighorn Basin - Wyoming)
Timeline: Filmed in Fall 2026 / Airing Fall 2026

Upland hunting and conservation at the crossroads of

Timeline: Filmed Fall 2026 / Airing Fall 2027
Deep within the beating heart of America’s upland

landscape, four friends will gather to hunt pheasants
and prairie grouse behind their bird dogs.

Timeline: Filmed Fall 2026 / Airing Fall 2027

A celebration of the traditions surrounding the nation’s

Is This Heaven? (SE MN / NE IA)
Timeline: Filmed Fall 2026 / Airing Fall 2027

Connection to the land, volunteerism, conservation, and
lifelong friendships cemented by feathers and dogs; the
story of adult-onset hunter, Andy Ness. Looking across
the landscape he helped shape, Andy once remarked, “Is
this Heaven?... No... but it may just become so one day.”

The Hunter's Table (Texas Quail Country)
Timeline: Filming Winter 2027

Through wild game and shared meals, QF Journal
Editor and chef Joshua Crumpton explore community,
conservation, and culture in the Lonestar State.

Hunt Around and Find Out (Location: TBD)
Timeline: TBD

“Expert” bird hunters embrace the DIY spirit in
unfamiliar terrain, chasing a new game bird while
learning, adapting, and discovering upland traditions
and landscapes.

» PF & QF YouTube Channel (2025): Over 440K+ views with over 37K+ watch hours, and 4.5M+ impressions!
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ON THE WING PODCAST

(4

ON THE WING PODCAST | FUELEDBY |
d e THE SOUNDTRACK OF THE UPLANDS T

PHEASANTS QUAIL _ o
FOREVER  FOREVER @iTunes il & spotity

Welcome to the On the Wing Podcast with Pheasants Forever and Quail Forever. On the Wing is your destination for conversations about upland bird
hunting, wildlife habitat, public lands, bird dogs, wild game cooking and epic adventures in search of pheasants, quail and grouse. Hosted by Bob St.Pierre,
the organization’s Chief Marketing & Communications Officer and a long-time Twin Cities radio personality, the show is conversational, fun, and inspiring.
We produce an episode almost every week of the year that is released on Wednesday morning to a strong and growing listenership.

Sponsorships of On the Wing podcast are customizable and can include live reads, dedicated episodes, and interactive contests.

More than 200,000 downloads annually.

Wyl

EP. 317: Ballad of the Bird Dog EP. 316: 1.8 Million Acres of CRP EP. 315: Thinning Trees to Create EP. 314: Getting Hands-On Habitat
Opportunity and a Farm Bill Update Better Bobwhite Quail Habitat with Award-Winning Volunteers
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GEAR HIGHLIGHTS |1/

Introduce and elevate your product to the upland community with a professionally produced Gear Highlight designed to showcase its features,

performance, and overall value.

The highlight will be supported by editorial placement in our print journals, which have a total circulation of over 170,000. It will also be shared across
multiple digital channels to extend your reach and increase visibility among highly targeted audiences.

In addition, your product receives a dedicated online feature that includes the video and a direct link to your website, making it easy for viewers to learn

more and take the next step.

Minnesota native and self-described “gear junkie”
Andy Fondrick grew up pursuing upland and
waterfowl birds. A PF & QF contributor and German
Shorthaired Pointer owner, he's always searching for
innovative, versatile field gear.

PF Field Finds Deliverables:

« 1-minute video produced by PF expert Andy Fondrick

* Placementin the PFJournal

« Distribution across PF social media channels

+ Dedicated feature on PF website, including embedded video and link
to your website

Sponsorship

+ Sponsorship opportunities will be specific to Pheasants Forever

+  Pricing: PF Fall/Winter - $5,000; PF Spring/Summer - $3,500 — in
conjunction with a Journal ad

Casey Sill, an outdoor writer, filmmaker, and
avid wingshooter from Nebraska's quail country,
contributes to PF & QF media, blending a
passion for hunting, history, storytelling, and
field gear.

QF Wingshooter’s Locker Deliverables:

* 1-minute video produced by QF expert Casey Sill

+ Placement in the QF Journal

« Distribution across QF social media channels

+ Dedicated feature on QF website, including embedded video and link
to your website

Sponsorship

« Sponsorship opportunities will be specific to Quail Forever

+  Pricing: QF Fall/Winter - $3,500; QF Spring/Summer - $2,500 — in
conjunction with a Journal ad
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NATIONAL PHEASANT FEST & QUAIL CLASSIC

®. PHEASANT FEST
m™ & QUAIL CLASSIC CHI Health Center

Presentedby FEDERAL D)) Omaha, NE

Our signature event is a consumer show focused on upland game bird hunting, dog
training, and wildlife habitat management. In connection with the show, Pheasants Forever
and Quail Forever will hold seminars on habitat improvement, upland hunting, shooting
sports, dog training, and conservation. The event is held over a three-day weekend in a
different city annually.

BECOME A SPONSOR

+  We are experts at building custom programs that launch products and build brands.

+ Go beyond logo placement and exhibit space through custom integrated sponsorships

+ Build lasting relationships with attendees by investing in their Pheasant Fest & Quail
Classic experience.

» Sponsorships from $6,000+

Please contact Shannon Hoheisel,

Director of Corporate Partnerships

at: 763-442-4356 or shoheisel@pheasantsforever.org

» Booth Spaces from $975+

Please contact Luc Ramthun,

Sr. Corporate Partnerships Account Executive

at: 651-209-4992 or Iramthun@pheasantsforever.org
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NATIONAL SPONSORSHIPS

Become an “Official” National Sponsor of Pheasants Forever and Quail
Forever while providing your business with a unique opportunity to
reach our members, social media followers, event attendees, and
supporters in an authentic voice. We've partnered with an exclusive
group of corporate leaders who both care about our habitat mission
and recognize Pheasants Forever and Quail Forever as a marketing
channel to reach customers and deliver a return on their investment
with the organization. This will, in turn, showcase your commitment to
conservation and environmental sustainability.

National sponsorship includes:

+ Ability to use the Pheasants Forever and Quail Forever logo
in marketing material highlighting the partnership with our
organization.

+  Logo and link in the footer of both the Pheasants Forever and Quail
Forever homepages in the National Sponsors section.

+ Acknowledgment as a National Sponsor in the Pheasants Forever and
Quail Forever Journal annual report issues.

+ Logo recognition on Pheasants Forever and Quail Forever banquet
covers, banquet tickets, Fundraising booklet, and membership
applications.

* Your business supported through Pheasants Forever and Quail Forever

social media platforms.

PGLARIS

@ JOHN DEERE

o — < RAVEL >))
B PURINA
PRO PLAN W&Z

FEDERAL.

i~ ON n HUNT

Rufffrd

Performance Kennels Gportooe”

e
IRISH SETTER
\

B Nofence

' SOUNDGEAR

ORVIS
SCHEELS

A
GARMIN.

== EQUITY BANK
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CONNECTING TO OUR MISSION

PHEASANTS FOREVER
AND QUAIL FOREVER

Pheasants Forever and Quail Forever created Habitat University (HU) is your free, skills-based Build a Wildlife Area (BAWA) is Pheasants

the “Public Access to Habitat” (PATH) initiative habitat and conservation training resource for Forever and Quail Forever's permanent habitat
in 2023. The program was modeled after the students, biologists, landowners, chapters, protection program delivering strategic,
Aberdeen Pheasant Coalition, a highly successful contractors, land managers, and habitat DIYers.  fee-title acquisitions to conserve habitat and
public access initiative in Aberdeen, South Dakota HU offers flexible online learning, certificates, increase public hunting access. The program
— as well as the organization’s past experience hands-on opportunities, and bundle badges to strives to create functional landscapes that
delivering “walk-in" access programs. The PATH help you succeed in your habitat projects. support wild, sustainable populations of
initiative strives to provide focus, structure, upland birds and other wildlife, while providing
advocacy, added capacity and increased funding natural resources and community benefits.

to ensure the uplands are open to everyone.

PF & QF's Education & Outreach initiatives are dedicated to working with volunteers, chapters and partners to share our hunting heritage, passion for the
outdoors, and appreciation for wildlife habitat with men and women, young and old.

* Hands-on Habitat * Pollinator Outreach Program = Women on the Wing * Journeyto  Learn to Shoot
*  Pollinator Week *  Milkweed in the Classroom *  Learnto Hunt Conservation Careers
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CHAPTER ENGAGEMENT

Pheasants Forever and Quail Forever's unique
chapter model empowers our chapters by
granting them 100% control over their locally
raised conservation funds. Support and engage
with our chapters through various partnership
opportunities:

Over 510 Pheasants Forever chapters
Over 230 Quail Forever chapters

Options Include:

* Preferred Vendor

+  Trips Direct

* Hunting Heritage

+ Banquet Package

+  Fundraising Merchandise Collaboration
+ Experiential events

+  Women on the Wing Events

+  Women Caring for the Land Events

* Learnto Hunt Events

+ And many other customizable options

Active PF & QF Chapters by County
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The

HABITAT

Organization

ADVERTISING & PARTNERSHIP CONTACTS

Chris Kalis, Vice President of Corporate Partnerships
612.327.6145 / ckalis@pheasantsforever.org

Shannon Hoheisel, Director of Corporate Partnerships
763.442.4356 / shoheisel@pheasantsforever.org

Luc Ramthun, Senior Corporate Partnerships Account Executive
651.209.4992 / Iramthun@pheasantsforever.org

Laura Wood, Corporate Partnerships Account Executive
319.855.2534 / Iwood@pheasantsforever.org

Erica Divan, Corporate Partnerships & Product Development Manager
651.209.4937 /edivan@pheasantsforever.org

Mike Walston, Corporate Partnerships Sales Manager — Quail Country
830.733.2149 / mwalston@quailforever.org

Andy Edwards, Corporate Partnerships Account Executive
931.638.9478 /aedwards@quailforever.org




